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Baseline' - Market shares indicated by the Household Interview Survey 2010 remain unchanged throughout the forecasting 

period.

Major new retail development in Crawley Town Centre at Town Centre North, altering the balance of market shares from 2017 

(convenience goods) and 2022 (comparison goods).
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Crawley Town Centre

Non-central Stores in Crawley
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Copyright: DTZ

DTZ RECAP Model 1





Table: 3

CATCHMENT AREA EXPENDITURE FORECASTS
Catchment

Zone

            2012 2017 2022 2029 2012 2017 2022 2029



Scenario 1

Table: 6

CONVENIENCE GOODS MARKET SHARES IN 2012
2012 Allocations to





Table: 9

COMPARISON GOODS SALES BY GOODS TYPE IN 2012

Catchment 2012 Sales in



Table: 11

SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2012
Store Net Convenience Net convnce Convenience Convenience

Floorspace Goods Goods Goods sales Goods sales

Allocation Floorspace Density

(sq m)

(sq m)



Table: 13

FORECAST RETAIL CAPACITY

Scenario: 1 Location: Crawley Town Centre

Comparison

Growth in sales per sq m from shop floorspace existing in



Scenario 1

Table: 14

CONVENIENCE GOODS MARKET SHARES IN 2012
2012 Allocations to

Indicated by household interview survey

Zones Main Food Top-up WEIGHTED

convenience AVERAGE

Q1 Q4

75 25 100







Table: 19

SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2012
Store Net Convenience Net convnce Convenience Convenience

Floorspace Goods Goods Goods sales Goods sales

Allocation Floorspace Density

(sq m) (%) (sq m) (£ per sq m) (£000)

6,600             55 3,630 11,379 41,306

6,426             n/a 4,562 12,715 58,006

1,078             95 1,024 12,420           12,719

Iceland, Broadfield, RH11 9BA 477                96 458 7,341             3,362

196                95 186 4,000             745

Co-op, Bewbush, RH11 8XW 650                80 520 7,389             3,842

Welcome (Co-op), Langley Green, RH11 7RS 278                85 236 7,389             1,746

202                95 192 11,379           2,184

139                95 132 7,389             976

267                85 227 7,389             1,677

181                95 172 11,379           1,957

124                95 118 7,389             870

124                95 118 11,379           1,340

218                90 196 7,389



Table: 20

SALES CAPACITY OF EXISTING  COMPARISON GOODS FLOORSPACE
Net to gross ratio: 90 % (unless otherwise indicated) 2011

Store Gross Flrspce Net Flrspce Sales Density Sales

2011 2011

(sq m) (sq m) (£per sqm net) (£000)

County Oak Retail Park:

Paul Simon (Unit 1b) n/a 828                2,064             1,709             

Next (Unit 1c) n/a 1,664             4,510             7,505             

Hobbycraft (Unit 2a) (5) n/a 1,208             n/a 2,029             

Argos (Unit 2b) (5) 1,097             876                n/a 6,204             

Harveys/Bensons/Ponden Home (Unit 2c) n/a 2,657             2,305             6,124             

Staples (Unit 3) (1) n/a 922                1,345             1,240             

Currys & PC World (Units 4a & 4b) (2) n/a 3,300             6,125             20,213           

Halfords (3) n/a 1,651             2,904             4,795             

Other Retail Warehouses in Crawley:

Pets at Home 612                551                2,473             1,362             

B&Q (4) n/a 3,848             2,047             7,877             

Carpetright 1,530             1,454             1,104             1,605             

Homebase 4,121             4,005             1,252             5,014             

Dreams 2,747             2,472             1,685             4,166             

Bathstore 750                675                n/a 706                

Sussex Carpet Centre 750                675                1,000             675                

Wickes Kitchens & Bathrooms 1,000             900                2,352             2,117             

County Beds 750                675                1,250             844                

Topps Tiles 830                747                1,144             855                

Matalan n/a 2,198             2,341             5,146             

Squires Garden Centre, Horsham Road 1,323             n/a n/a 3,000             

Comparison Goods Floorspace in Food superstores:

Tesco Extra, Hazelwick Avenue, RH10 1GY n/a 2,970             8,854             26,296           

Sainsburys, Crawley Avenue, RH10 8NF n/a 1,864             7,170             13,365           

36,140          /



Table: 21  



Table: 22

FORECAST RETAIL CAPACITY

Scenario: 1 Location: Non-central Stores in Crawley

Comparison

Growth in sales per sq m from shop floorspace existing in 2012 Goods: 2.50  % pa 2012 to 2029

2012 2017 2022 2029 2012 2017 2022 2029

Residents'

Spending £000 161,095 166,339 172,187 183,251 123,630 163,906 199,273 240,463

Plus visitors'

spending (%)

Total

spending (£000) 161,095 166,339 172,187 183,251 123,630 163,906 199,273 240,463

Existing shop

floorspace

(sq m net) 12,721 12,721 12,721 12,721 36,140 36,140 36,140 36,140

Sales

per sq m net (£) 12,664 10,907 10,907 10,907 3,421 3,942 4,460 5,302

Sales from extg

flrspce (£000) 161,095 138,743 138,743 138,743 123,630 142,462 161,183 191,596

Available 

spending to 

support new

shops (£000) 0 27,596 33,444 44,509 0 21,443 38,091 48,867

Less sales

capacity of

committed new

floorspace (£000) 0 30,498 30,498 30,498 0 9,974 11,285 13,415

Net available

spending for new

shops (£000) 0 (2,902) 2,946 14,011 0 11,469 26,805 35,452

Sales per sq m

net in new

shops (£) 12,000 12,000 12,000 12,000 3,500 3,960 4,480 5,326

Capacity for

new shop

flrspc (sq m net) 0 (242) 246 1,168 0 2,896 5,983 6,657

Market Share of

Catchment Area 10.8% 10.9% 11.0% 11.1% 5.8% 5.8% 5.9% 5.9%

Expenditure

Sources: RECAP Model.

Notes:

COMPARISON GOODSCONVENIENCE  GOODS

Baseline' - Market shares indicated by the Household Interview Survey 2010 remain unchanged throughout the forecasting period.

DTZ RECAP Model 15



Scenario 2

Table: 23

MARKET SHARES ATTRACTED FROM THE CATCHMENT AREA

Scenario: 2 Location: Crawley Town Centre

Market shares adjustment factors: Convenience Goods: 100 % of survey indicated figures

Comparison Goods: 85 % of survey indicated figures

Catchment

Zone

2012 2017 2022 2029 2012 2017 2022 2029

(%) (%) (%) (%) (%) (%) (%) (%)

1 30 38 38 38 55 55 62 62

2 4 5 5 5 37 37 43 43

3 3 3 3 3 27 27 30 30

4 1 1 1 1 17 17 18 18

5 2 2 2 2 10 10 11 11

6 1 1 1 1 7 7 7 7

7 0 0 0 0 15 15 16 16

8 1 1 1 1 8 8 8 8

9 1 1 1 1 2 2 2 2

10 0 0 0 0 2 2 2 2

11 0 0 0 0 7 7 7 7

12 0 0 0 0 6 6 6 6

Sources: RECAP Model.

DTZ for market share adjustments.

Table: 24

FORECAST RETAIL SALES

Scenario: 2 Location: Crawley Town Centre

Catchment

zone

2012 2017 2022 2029 2012 2017 2022 2029

    (£000)     (£000)     (£000)     (£000)     (£000)     (£000)     (£000)     (£000)

1 74,880 98,372 102,056 109,100 186,682 248,789 341,764 414,592

2 2,698 3,489 3,623 3,872 35,397 47,075 66,671 80,865

3 2,712 2,742 2,802 2,912 35,049 45,531 60,651 71,488

4 1,042 1,059 1,086 1,135 25,199 32,823 41,750 49,410

5 2,374 2,385 2,426 2,509 17,225 22,201 29,148 34,086

6 922 928 942 974 9,446 12,219 14,558 17,043

7 0 0 0 0 36,143 48,750 64,029 78,504

8 1,389 1,401 1,445 1,506 16,533 21,354 25,835 30,602

9 1,969 1,988 2,065 2,162 5,876 7,574 9,219 10,987

10
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Scenario 2

Table: 26

MARKET SHARES ATTRACTED FROM THE CATCHMENT AREA

Scenario: 2 Location:





Total Market Shares for Crawley

Table: 29

TOTAL MARKET SHARES BY COMPARISON GOODS TYPE IN 2012
SHOPPING LOCATION

Clothing & Furniture/ Household Household Audio-visual H


